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NOTICE: You Do NOT Have the Right
to Reprint or Resell this Manual!

You Also MAY NOT Give Away,
Sell or Share the Content Herein

© 2015 Copyright DrewLaughlin.com. All rights reserved. No part of this book may be reproduced or
transmitted in any form or by any means, electronic or mechanical, including photocopying, recording, or by
any information storage and retrieval system, without written permission from the author, except for the

inclusion of brief quotations in a review.

Legal Notice

The information presented herein represents the view of the author as of the date of publication. Because of
the rate with which conditions change, the author reserve the right to alter and update his opinion based on
the new conditions. This book is for informational purposes only. While every attempt has been made to verify
the information provided in this book, neither the authors nor their affiliates/partners assume any
responsibility for errors, inaccuracies or omissions. Any slights of people or organizations are unintentional.
You should be aware of any laws, which govern business transactions or other business practices in your

country and state. Any reference to any person or business whether living or dead is purely coincidental.

Every effort has been made to accurately represent this product and its potential. Examples in these materials
are not to be interpreted as a promise or guarantee of earnings. Earning potential is entirely dependent on the
person using our product, ideas and techniques. We do not purport this as a “get rich scheme.”

Your level of success in attaining the results claimed in any of our materials depends on the time you devote
to the program, ideas and techniques mentioned your finances, knowledge and various skills. Since these
factors differ according to individuals, we cannot guarantee your success or income level. Nor are we

responsible for any of your actions.

Any and all forward looking statements here or on any of our sales material are intended to express our
opinion of earnings potential. Many factors will be important in determining your actual results and no
guarantees are made that you will achieve results similar to ours or anybody else’s, in fact no guarantees are

made that you will achieve any results from our ideas and techniques in our material.
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Other Products

Client Getting P.L.A.N. - Discover how to get all the clients you can handle without
cold calling or spending a dime on marketing.

http://ClientGettingPlan.com

Marketing Consultant PLR - If you're a local marketing consultant and you want to
really increase your income then using pre-made content is the fastest way to reach
your goals. We have tons of done-for-you products that you can use in a matter of
minutes to help grow your business — and your client’s business as well!

http://MarketingConsultantPLR.com

Sales Training Weekly - Even if we don’t want to admit it we are ALL in sales. We
only make money when we sell our products or services. It’s really that simple. If you
want to get better at selling then check out our site of over 52 bite-sized lessons that
will help you close more deals without any pressure.

http://SalesTrainingWeekly.com
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The Easiest Ezine Article
You Will Ever Write, Part 2

We've been talking about writing ezine articles by answering some “frequently asked
questions” about a topic related to your particular field of interest and expertise.

The question is ... what questions? :-)

I've organized the following swipe file of 30 FAQs that you can answer as the basis of
numerous ezine articles. (Heck, you can use them to create mini-courses, special
reports, and even full-length products).

Take 3-10 of these and answer them for your next ezine article. And mix-n-match
these questions with different topics within your market and you should have more
than enough to write about for a long time.

= What is ?

= Can you give me an example of ?

= How can I get started with ?

= What are some reasons why someone would want to ?
= What ’s the biggest mistake you’ve made in ? How can

I avoid it?

= If you had to sum up in 5 steps, what would they be?
= Can you share a few “shortcuts” to success in ?
= What ’s your best advice about for someone just

starting out?

= Can you shared 2-3 “advanced” methods for ?

= What are some quick tips for ?

= Where should I be focusing most of my time in ?
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What resources do you recommend?

What s the absolute easiest way to ?

Name some pitfalls that I should be aware of. How can they be

avoided?

Who have you learned the most from about = ? What have you

learned?

Why are some people successful at = while other people

fail?

What do you consider to be a complete waste of time in 7
Why?

What are some short term and long-term goals to set for

I hear the term a lot. What does it mean and how
does it affect me?

What ’s the one thing I should start doing NOW as it relates to
”?

What do you see as the next big trend in ?

What are the tools that I need in order to successfully
)

What's the one secret to that you really don't want to
share?

What can I do to improve what I'm already doing with
”?

Give me a timeline of my first days. What should I
expect? What should I do-?

If you had to  in the next = = days, how would
you do it?

If you could go back and change one thing about @ what
would it be? Why? What would you do differently?

© Copyright. All Rights Reserved.

Page 5



Module #2: The Easiest Ezine Article You Will Ever Write, Part 2

= What are some daily activities I should be doing related to
? Plan a weekly schedule for me.

= What is some bad advice that you've seen others give about
5)

= Nothing off limits ... what's the fastest way to see
results?

If you use this swipe file, it will be a tremendous asset for you in coming up with ideas
for virtually any kind of content you are writing in the future.
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